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but Bee 
is a newspaper 


The busy collector of honey is completely 
oblivious of the question of lower case or 
capital letters. Not indifferent, however, 
are the folks who put out newspapers 
named for Apis mellifera. 


For the same reason, we have a lively 
interest in the use of a czpital initial 
for Coke, the friendly abbreviation for 
Coca-Cola. Spelled with a lower case ‘‘c,” 
it means something entirely different. 


Coke and Coca-Cola are registered trade- 
marks which distinguish our product. And 
good practice requires the owner of a 


bee is an insect 


» 


trade-mark to protect it diligently. That's 
why we ask you always to spell Coke with 
a capital “C.” It’s as important to us as 
the use of a capital initial in the spelling 
of a newspaper's name. 


TRADE-MARK ® 


Ask for it 

either way... both 
trade-marks mean 
the same thing. 


“Coke 


TRADE-MARK ® 


THE COCA-COLA COMPANY 
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Percentagewise .. . 


Iowa’s small town weeklies (circula- 
tion 0-1,000) apparently still lead the 
newspapers of the state in average per- 
centage of profit. 

Five of these weeklies made an aver- 
age profit of $2,426 or 22.8 per cent of 
their income last year, according to their 
reports in the fifth annual income and 
expense survey made by the State Uni- 
versity of Iowa Bureau of Newspaper 
Service. 

Profit ratios to total income in other 
groups were: 20.7 per cent on 11 week- 
lies with 1,000-2,000 circulation; 6.0 per 
cent on four weeklies with 2,000-3,000 
circulation; 11.0 per cent on four week- 
lies with 3,000-4,000 circulation; 16.5 
per cent on eight weeklies and semi- 
weeklies with 2,000-5,000 circulation, 
and 10.0 per cent on four dailies with 
3,000-6,000 circulation. 

The Bureau sent questionnaires to all 
465 newspapers in the state. Thirty-six 
papers responded with replies complete 
enough to be included in the tabula- 
tions. 

The papers were grouped as follows: 

(1) Weeklies with 0-1,000 circulation. 

(2) Weeklies with 1,000-2,000 circu- 
lation. 

(3) Weeklies with 2,000-3,000 circu- 
lation. 

(4) Weeklies with 3,000-4,000 circu- 
lation. 

(5) Twin weeklies and semi-weeklies 
with 2,000-5,000 circulation. 

(6) Dailies with 3,000-6,000 circula- 
tion. 

COMPARISON NOT POSSIBLE 

Because the 1949 and 1950 survey 
returns do not cover the same news- 
papers and because the returns this year 
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Small Weeklies Earn Highest Profit 


By Wayne A. Danielson 
Bureau of Newspaper Service 


were small in number, accurate compari- 
sons between the two years cannot be 
made. But it is interesting that in the 
1949 study the average profit for 40 
newspapers in all groups was 19.4 per 
cent of their total income. This year, the 
average profit for 36 newspapers in all 
groups was 12.4 per cent. 

As expected, local display advertising 
was the largest single source of income 
for newspapers in all groups in 1950. 
The percentages ran from a low of 37.7 
per cent of total incomes on weeklies 
with 3,000-4,000 circulation to a high of 
49.5 per cent on twin-weeklies and semi- 
weeklies. 

Display advertising percentages in the 
other groups were: 49.2 per cent of total 
income on weeklies with 0-1,000 circula- 
tion; 39.3 per cent on weeklies with 
1,000-2,000 circulation, and 47.3 per 
cent on dailies with 3,000-6,000 circula- 
tion. (Local display advertising reports 
for weeklies with 2,000-3,000 circulation 
were combined with national advertising 
figures. See Table No. 5.) 

The total advertising income ran from 
a low of 59.8 per cent of total income on 
weeklies with 3,000-4,000 circulation to 
67.1 per cent on twin weeklies and semi- 
weeklies. 

Total advertising income percentages 
in other groups were: 62.3 per cent of 
total income on weeklies with 0-1,000 
circulation; 63.7 r cent on weeklies 
with 1,000-2,000 circulation; 64.4 per 
cent on weeklies with 2,000-3,000 circu- 
lation, and 66.7 per cent on dailies with 
3,000-6,000 circulation. 

MECHANICAL Cost HIGHEST 

Mechanical department wages took 
the biggest single bite out of the cash 
box last year. 
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Newspapers in the twin weekly and 
semi-weekly class paid the most to the 
mechanical department: 28 per cent of 
their total expense. Weeklies in the 
2,000-3,000 circulation group paid the 
least: 24.7 per cent. 

Percentages paid to mechanical de- 
partments in others groups were: 26.7 per 
cent of total expense on weeklies with 
0-1,000 circulation; 26.2 per cent on 
weeklies with 1,000-2,000 circulation; 
25.6 on weeklies with 3,000-4,000 circu- 
lation, and 27.5 on dailies with 3,000- 
6,000. circulation. 


The total wage expense ran from a low 
of 46.9 per cent of total expense on the 
small weeklies (0-1,000 circulation) to 
a high of 62.4 per cent on the dailies 
(3,000-6,000 circulation ). 

Total wage expense percentages in 
other groups were: 47.4 per cent of total 
expense on weeklies with 1,000-2,000 
circulation; 59.0 per cent on weeklies 
with 2,000-3,000 circulation; 54.3 per 
cent on weeklies with 3,000-4,000 circu- 
lation, and 59.2 per cent on twin week- 
lies and semi-weeklies with 2,000-5,000 
circulation. 


TABLE NO. 1 
Average Income, Expense and Profit 


Income 
5 Weeklies (0-1,000 circ. ) $10,636 
% of Income 
11 Weeklies (1,000-2,000 circ. ) 
% of Income 
4 Weeklies (2,000-3,000 circ.) 
% of Income 
4 Weeklies (3,000-4,000 circ. ) 
% of Income 
8 Twin Weeklies & Semi-Weeklies 
( 2,000-5;000 circ. ) 
% of Income 
4 Dailies (3,000-6,000 circ. ) 
% of Income 


$24,088 
$55,462 


$61,267 


$84,660 


$178,870 


Expense 

$ 8,210 
77.2 

$19,098 
79.3 

$52,111 
94 

$54,484 
89 


Profit 

$ 2,426 
22.8 

$ 4,990 
20.7 

$ 3,351 
6 

$ 6,783 


$70,761 

83.5 
$160,940 
90 


$13,899 
16.5 

$17,930 
10 


TABLE NO. 2 


Average Circulation and Per Subscriber 
Income, Expense and Profit 


Average 
Circulation 
5 Weeklies 
0-1,000 circ. 
11 Weeklies 
1,000-2,000 circ. 
4 Weeklies 
2,000-3,000 circ. 
4 Weeklies 
3,000-4,000 circ. 
8 Twin Weeklies & Semi- 
Weeklies, 2,000-5,000 circ. 
4 Dailies 
3,000-6,000 circ. 


771 


1,413 


4 


Income per 
Subscriber 


$13.79 


$17.04 


Expense per 


Profit per 
Subscriber 


Subscriber 


$10.64 $3.15 
$13.51 $3.53 
$18.81 $1.21 
$16.37 $2.04 
$20.25 $3.98 
$36.37 $4.05 
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| $20.02 
$18.41 
$24.23 
$40.42 


Where Profits, Expenses Come From by Circulation Size 


NOTE: the following tables show the number of papers reporting in each cate- 
gory. Certain papers did not report on all items listed in the questionnaire, and 
others lumped items together, making it impossible to include their answers in the 
sub-totals. 

The percentages do not add up to 100 per cent because the number of papers 
reporting for each item varied greatly. 


TABLE NO. 3 


Sources of Income on Weeklies 
0-1,000 Circulation 


Source No. of Average “% of Total 
of Income Papers 

Local Display 2 
National 
Classified 
Legal 
TOTAL ADS 
Circulation 
Job Printing 
Miscellaneous 


TABLE NO. 4 


Sources of Income on Weeklies 
1,000-2,000 Circulation 


Source No. of Average ‘% of Total 
of Income Papers 

Local Display 3 

National 

Classified 

Legal 

TOTAL ADS 

Circulation 

Job Printing 

Miscellaneous 


TABLE NO. 5 


Sources of Income on Weeklies 
(2,000-3,000 Circulation 


Source No. of Average % of Total 
of Income Papers Income 


Local Display & National 
Classified & Legal 
TOTAL ADS 

Circulation 

Job Printing 
Miscellaneous 


$35,240 
6,243 
35,746 
7,040 
9,629 
2,730 
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TABLE NO. 6 


Sources of Income on Weeklies 
3,000-4,000 Circulation 

Source No. of Average % of Total 
of Income Papers Income 
Local Display 2 $26,667 
National 4,290 
Classified 3,531 
Legal 2,511 
TOTAL ADS 36,623 
Circulation 10,292 
Job Printing 10,610 
Miscellaneous 3,740 
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TABLE NO. 7 


Sources of Income on Twin Weeklies and Semi-Weeklies 
2,000-5,000 Circulation 

Source No. of Average % of Total 
of Income Papers Income 

Local Display 4 $41,733 

National 4 8,187 

Classified : 5,034 

Legal 2,336 

TOTAL ADS 56,812 

Circulation 11,014 

Job Printing 13,666 

Miscellaneous 3,167 


TABLE NO. 8 


Sources of Income on Dailies 
3,000-6,000 Circulation 

Source No. of Average 
of Income Papers Income 
Local Display 3 $84,897 
National 4 16,993 
Classified 14,982 
Legal ‘ 3,427 
TOTAL ADS 119,358 
Circulation 36,460 
Job Printing : 22.999 
Miscellaneous / 5,802 


TABLE NO. 9 


Sources of Expense on Weeklies 
0-1,000 Circulation 
Source No. of Average % of Total 
of Expense Papers Expense Expense 
Wages, Salaries, Commissions, 
Bonuses 


Administrative, Executive $1,850 24 
Editorial, Advertising, 

Business & Clerical ‘ 467 5.5. 
Mechanical Departments ‘ 2,259 26.7 
TOTAL WAGES : 3,960 46.9 
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% of Total 
| Income 
47.3 
9.5 
8.4 
1.9 
66.7 
20.4 
12.3 
3.2 
| 


Payroll Taxes 
Business Taxes 
Newsprint 
Inks, Advertising Mat Services 
Engravings, Photos, etc. 
Job Shop Paper, Rollers 
& Office Supplies 
Power, Light, Heat, Gas 
& Water 
Freight, Postage, Mailing 
& Delivery 
Telephone, Telegraph & Travel 
Rent & Repairs 
Depreciation 
News Features, Wire Services 
& Supplements 
Bad Accounts 
Interest & Insurance 
Contributions, Miscellaneous 
Expense 


Wages, Salaries, Commissions, 
Bonuses 
Administrative, Executive 
Editorial, Advertising, 
Business & Clerical 
Mechanical Departments 
TOTAL WAGES 
Payroll Taxes 
Business Taxes 
Newsprint 
Inks, Advertising Mat Services 
Engravings, Photos, etc. 
Job Shop Paper, Rollers 
& Office Supplies 
Power, Light, Heat, Gas 
& Water 
Freight, Postage, Mailing 
& Delivery 
Telephone, Telegraph & Travel 
Rent & Repairs 
Depreciation 
News Features, Wire Services 
& Supplements 
Bad Accounts 
Interest & Insurance 
Contributions, Miscellaneous 
Expense 
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TABLE NO. 10 
Sources of Expense on Weeklies 
1,000-2,000 Circulation 


Source No. of 
of Expense Papers 


Average 
Expense 


$4,822 


2,650 
5,388 
9,953 
585 
394 
1,389 
364 
654 


4,418 
535 
A7 
434 


629 
931 


% of Total 
Expense 


255 4.1 
75 1.2 
24 3 2 
3 383 45 
3 212 2.5 
119 14 
203 2.4 
265 3.1 
82 1.3 
10.1 
34 5 = 
118 1.4 
| 10.2 
26.2 
47.4 
| 2.9 of 
1.8 
6.4 a 
15 
2.8 
18.1 
25 
22 i 
2.0 
| 2.9 
4.3 
594 2.8 
255 1.0 
438 | 
9 685 30 i 
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TABLE NO. 11 


Sources of Expense on Weeklies 
2,000-3,000 Circulation 


Source No. of Average % of Total 
of Expense Papers Expense Expense 
Wages, Salaries, Commissions, 
Bonuses 
Administrative, Executive 
Editorial, Advertising, 
Business & Clerical 
Mechanical Departments 
TOTAL WAGES 
Payroll Taxes 
Business Taxes 595 
Newsprint 3,163 
Inks, Advertising Mat Services Not Reported 
Engravings, Photos, etc. Not Reported 
Job Shop Paper, Rollers 
& Office Supplies Not Reported 
Power, Light, Heat, Gas 
& Water 
Freight, Postage, Mailing 
& Delivery 
Telephone, Telegraph & Travel 
Rent & Repairs 
Depreciation 
News Features, Wire Services 
& Supplements 2 595 


$11,244 


4,787 
12,151 
30,733 

1,037 


bo 


759 


982 
757 
705 
2,037 


Bad Accounts Not Reported 
Interest & Insurance 627 
Contributions; Miscellaneous 

Expense 4 1,391 


TABLE NO. 12 


Sources of Expense on Weeklies 
3,000-4,000 Circulation 


Source No. of Average % of Total 
of Expense Papers Expense Expense 
Wages, Salaries, Commissions, 
Bonuses 
Administrative, Executive 
Editorial, Advertising, 
Business & Clerical 
Mechanical Departments 
TOTAL WAGES 
Payroll Taxes 
Business Taxes 
Newsprint 
Inks, Advertising Mat Services 
Engravings, Photos, etc. 
Job Shop Paper, Rollers 
& Office Supplies 


$5,734 9.6 


12,407 20.9 
15,209 25.6 
29,565 54.3 
1,663 3.2 
394 
3,158 
284 
1,212 


hw wo 
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9,769 16.4 
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Power, Light, Heat, Gas 
& Water 
Freight, Postage, Mailing 
& Delivery 
Telephone, Telegraph & Travel 
Rent & Repairs 
Depreciation 
News Features, Wire Services 
& Supplements 
Bad Accounts 
Interest & Insurance 
Contributions, Miscellaneous 
Expense 


2 1,048 
3 1,156 
2 2,051 
4 1,522 
3 2,274 
2 595 
Not Reported 
3 348 
4 2,187 
TABLE NO. 13 
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Sources of Expense on Twin Weeklies and Semi-Weeklies 
2,000-5,000 Circulation 


Source No. of 
of Expense Papers 


Wages, Salaries, Commissions, 
Bonuses 
Administrative, Executive 
Editorial, Advertising, 
Business & Clerical 

Mechanical Departments 
TOTAL WAGES 

Payroll Taxes 

Business Taxes 

Newsprint 

Inks, Advertising, Mat Services 

Engravings, Photos, etc. 

Job Shop Paper, Rollers 
& Office Supplies 

Power, Light, Heat, Gas 
& Water 

Freight, Postage, Mailing 
& Delivery 

Telephone, Telegraph & Travel 

Rent & Repairs 

Depreciation 

News Features, Wire Services 
& Supplements 

Bad Accounts 

Interest & Insurance 

Contributions, Miscellaneous 
Expense 


80 Madison Ave., New York 16, N. Y. 


means PLUS BUSINESS ror vou 


Beverly O. Eyre, Representative 


Average % of Total 
Expense Expense 

$ 9,450 12.9 
13,653 18.9 
20,210 28.0 
41,913 59.2 
1,091 1.5 
1,967 2.7 
3,820 5.4 
1,815 2.7 
1,526 2.1 
5,781 8.1 
1,353 1.9 
2,051 2.9 
490 a 
1,567 2.2 
2,709 3.5 
674 9 
155 2 
907 1.3 
2,759 4.0 


PRINTERS TO THE TRADE 


If you are rushed with work, 


we can help you. 


ESTIMATES FURNISHED 


Letterpress - Offset - Cerlox Plastic Binding 


Graphic Publishing Co., Inc. 


LAKE MILLS, IOWA 
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TABLE NO. 14 
Sources of Expense on Dailies 
3,000-6,000 Circulation 


Source No. of Average % of Total 
of Expense Papers Expense Expense 
Wages, Salaries, Commissions, 
Bonuses 
Administrative, Executive 
Editorial, Advertising, 
Business & Clerical 
Mechanical Departments 
TOTAL WAGES 
Payroll Taxes 


w 


$17,213 


34,021 
36,094 
100,437 
2,215 
984 
10,142 
1,226 
2,161 


Business Taxes 
Newsprint 
Inks, Advertising Mat Services 
Engravings, Photos, etc. 
Job Shop Paper, Rollers 

& Office Supplies 
Power, Light, Heat, Gas 

& Water é 1,881 
Freight, Postage, Mailing 

& Delivery 4,802 
Telephone, Telegraph & Travel 2,849 
Rent & Repairs 2,852 
Depreciation 4,647 
News Features, Wire Services 

& Supplements 4,621 
Bad Accounts : 699 
Interest & Insurance 1,930 
Contributions, Miscellaneous 

Expense 9,196 


ork 


9,836 


SUCCESSFUL PRINTERS 


Stimulate their 
Printing Sales 


through proper valuation of every order. And the 
great majority rely on the FRANKLIN PRINTING 
CATALOG as their guide for speedy, reliable es- 
timates. Send today for a 60-day FREE TRIAL. 


PORTE PUBLISHING COMPANY 


P. O. BOX 143. SALT LAKE CITY 5, UTAH 
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Did you know 
we have a 
LINOTYPE HOSPITAL? 


“That’s right. As well as keeping a ‘spare-parts bank’ of parts 
made to original Linotype specs, we can rebuild your Linotype 
mechanisms to new-part exactness and performance with 
hardly any inconvenience to you. 

“Tt’s all done by specialists in our Parts Rebuilding De- 
partment. These fellows have complete facilities for diagnos- 
ing mechanical ailments, finding hidden wear, replacing parts 
when necessary, making adjustments and testing the rebuilt 
job to meet the standards of a new Linotype assembly. 

“Production doesn’t suffer a bit while this rebuilding’s go- 
ing on, since you can rent a utility Linotype mechanism for ! 
very little that keeps your machine right on the job. bh 

“‘What’s all this cost? Depends on what your Linotype needs. 
Our Parts Rebuilding Department will be glad to give you cost 
estimates for rebuilding any of your present Linotype assem- 
blies. Write or call today.” 


Some Assemblies We Service é 
Assemblers Knife Blocks 
Assem. Elev. Knives (grind) 


Chan. Entran. Magazines 


Distributors Mergenthaler Linotype Company 
Dist. Boxes Mo sks 
hens Motors 29 Ryerson Street 
Ist Elev. Jaw Spacebnd Box Brooklyn 5, New York 
Vise Jaws 


LEADERSHIP THROUGH RESEARCH (+ LINOTYPE -) 


Linotype Corona, Erbar and Gothic Families 
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Pictures in the Paper 

A piece in the Publishers’ Auxiliary 
tells how a“ West Virginia publisher used 
long distance phone, an automobile and 
an airplane to get a picture into his 
paper by — a cut from an engrav- 
ing plant 100 miles away. That certainly 
was an achievement in an emergency. 
But how much more of an achievement 
is it that 28 Iowa weeklies and semi- 
weeklies have their own engraving plants 
and can produce cuts quickly and con- 
veniently whenever they want to! 

These 28 papers, as listed in THE 
lowa PUBLISHER'S annual directory, are 
the Adel News, Audubon Advocate-Re- 
publican, Belle Plaine Union, Brooklyn 
Chronicle, Chariton Herald-Patriot, Chari- 
ton Leader, Clarinda Herald-Journal, 
Decorah Journal, Forest City Summit, 
Greenfield Free Press, Grinnell Herald- 
Register, Guttenberg Press, Harlan News- 
Advertiser, Harlan Tribune, Indianola 
Record-Herald and Tribune, Lake Mills 
Graphic, Leon Journal Reporter, Man- 
ning Monitor, Montezuma Republican, 
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Ogden Reporter, Panora Vedette, Pella 
Chronicle, Red Oak Express, Shell Rock 
News, Sigourney News, Storm Lake 
Pilot-Tribune, Storm Lake Register and 
Thornton Enterprise. 

Of course a lot of other papers have 
engraving facilities conveniently avail- 
able. Iowa papers are about the picture- 
usingest in the country. 


How La Prensa Perished 

At the last convention of the Iowa 
Press association, members and _ guests 
stood for a moment of silent reverence to 
mourn the death of a great newspaper, 
Argentina’s La Prensa. 

Iowa editors and publishers were not 
alone in this gesture of reproach against 
the crime which destroyed this news- 
paper. Georgia Press association members 
and other groups took similar actions. 

La Prensa did not die a natural death, 
says the Editor's Forum, Georgia Press 
association publication. It was premedi- 
tated murder by a power-mad dictator. 
Let us look at a few facts. 

Dictator Juan Peron and his omni- 
present wife, Evita, cannot brook criti- 
cism. They despise the democratic proc- 
ess which involves legitimate differences 
of opinion. They contended that, since 
Peron was elected by the people, every- 
one has some deep obligation to support 
his policies. 

It is well known that La Prensa was 
doing the best reporting job in Argen- 
tina, but editorially it dared to criticize 
the Peron regime. 

For that it was murdered. 

Let us look at the method, for the 
methods of modern dictator Peron were 
not the methods of dictators of former 
days. He hit at La Prensa by such tac- 
tics as these: 

1, Newsprint in the Argentine was 
strictly “rationed.” Therefore, La Prensa 
which had good credit and contract 
sources of supply was forced to give up 
its newsprint—always in favor of papers 
which supported the Peron regime. 

2. Many laws were enacted for the 
“protection” of workers, the unemployed 
and anyone who might have a grudge 
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against the newspaper. Laws particularly 
crippling newspaper circulation were 
passed. All these legislative blows, La 
Prensa sustained by producing a news- 
paper the people would read. 

3. Finally, the death bluw came when 
Peron’s “torpedoes” staged a “labor dis- 
pute” which was not a labor dispute at 
all but merely a convenient way to stop 
production. Then the Argentine legis- 
lative body (at a time when America 
was courting Argentina’s good will) 
moved in for the kill and appropriated 
the property. 

“It can’t happen here.” Or can it? 


NEWSPAPERS FOR SALE 
Specializing in sound Iowa, 
Nebraska and South Dakcta 

properties. 
HERMAN H. KOCH 


(Former Publisher) 
2610 Nebraska St., Sioux City 
Iowa 


CAN YOU USE ANOTHER 
PAIR OF HANDS? 


Mr. Publisher, the linecasting ma- 
chine course at the State Univer- 
sity of Iowa can help train an 
operator for YOU. 

Each trainee is given the equiva- 
lent of one year’s experience of 
country shop training in the 17 
weeks’ course. For more details, 
write to: 


Newspaper Production 
Laboratory 


Sui lowa City 


D | lil | | | / | | | With 100,000 telephones added during 


WORTH OF FAITH 
IN IOWA 


the past four years, this company now has 
about 500,000 telephones in Iowa. There 
are also 335,000 telephones of other com- 
panies that connect with the Bell System. 


This tremendous growth has required 
buildings, lines, cables, switchboards and 
other equipment at a cost of $35,500,000. 
It has increased this company’s investment 
in telephone plant in Iowa to $100,700,000, 
That’s $100,700,000 worth of faith in Iowa. 

Expansion to meet the people’s needs has 
made telephone service one of the nation’s 
greatest assets in peace and in war. 


NORTHWESTERN BELL TELEPHONE COMPANY 
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Justin Barry, Master Editor, Dies 

Justin Barry, 78, former Iowa legis- 
lator, winner of the IPA Master Editor- 
Publisher award and for 35 years pub- 
lisher of the Cherokee Daily Times, died 
July 15 as the result of a heart condition. 

Barry purchased the semi-weekly 
Cherokee Times in 1915. In 1928 it was 
merged with the Cherokee Chief and 
renamed. 

Fraternity Honors Former Iowan 

A former Iowan, Paul K. Gardner, 
owner and publisher of the Lovelock 
(Nev.) Review-Miner, has been initiated 
into the University of Nevada chapter of 
Sigma Delta Chi as a professional mem- 
ber. 

Gardner is a past president of the 
Nevada State Press association, and has 
published the Lovelock weekly for 20 
years. For 11 years before that he was 
a school superintendent in Iowa. He at- 
tended the State University of Iowa 
school of journalism during summers 
until 1931, when he moved to Nevada. 

Mrs. Gardner, the former Ariel 
Swordes, is associated with him as busi- 
ness manager and is also an SUI grad- 
uate. 


For Competent and 
Honest Service It’s 
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‘Wayne Shaw to Sibley Weekly 

A 1951 graduate of the State Univer- 
sity of Iowa school of journalism, Wayne 
Shaw, has joined the staff of the Sibley 
Gazette-Tribune as a reporter. 

He replaces Chuck Dare, who had 
been with the Sibley weekly since July, 
1950, and plans to return to the Univer- 
sity of Minnesota to do graduate work. 


Nashua Paper Sold to Minnesotan 

Bernard C. Smith has sold his Nashua 
Reporter to Tom Conklin, former manag- 
ing editor of the New Ulm (Minn.) 
Daily Journal. 


Specialty 


ENVELOPE 


Are Business Builder 


BANKERS ENVELOPES 


The Justrite Bank Envelope line 
is complete for every bank need. 
Bank Kraft mailing envelopes, 
special bank envelopes are all 
available. 


Write today for prices and 
samples or send us your spe- 
cialized Bank envelope prob- 
lem for quotation. 


TATES 
En ve lop 


Company 


CHICAGO 17. PAUL 


Te WARDLE 


MOORE 2USIMESS FORMS. Ine 


dealers wonted! 


MOORE 
AUTOGRAPHIC 
REGISTERS 
and 
SUPPLIES 


DIFORM DIVISION 


2233 University Avenue 
St Paul 4, Minnesota 


THE IOWA PUBLISHER 


: 
: 
\ Send for federated dross drum and save on { 
american AND REFINING company 
Su 


7 
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Mousetraps and Melons 


Confidentially, the world never did beat a path to the 
door of the man who invented that better mousetrap. 


Actually what happened, we learn on good authority, was 
that bright, new mousetraps choked the producer’s warehouse 
in dust-gathering piles over which scampered the invulnerable 
mice .. . until the inventor learned a simple truth: 


That his factory couldn’t hum without an efficient, wide- 
spread distribution system which would put his product 
before an ever-broadening market at the lowest possible cost 
to the consumer. 


So it is with the thousands of carloads of fresh fruits and 
vegetables grown every year on American farms. However fine 
a farmer’s crops, they are worth little unless they are delivered 
to the consumer quickly, in good condition, and at a price she 
can afford to pay. 


It’s a long way from the watermelon fields of the South, 
for example, to the market place in our great cities. Yet the 
distribution facilities of A & P during the last three years 
bridged this gap, moving more than 15,000 carloads of melons 
from the South’s 10 melon producing states to produce counters 
throughout the country. 


So it is with the products of thousands of fields in most 
of the states of the nation. The men and women of A & P 
are proud of their role in making these fields as close to the 
nation’s consumers as the nearest A & P super market . . . and 
of the efficient methods, developed during the company’s 92 
years of existence, which enable them to do the nation’s fast- 
est, most economical job of food distribution. 
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